v
S 3E
100 5%
No. EEK

=
i

BLU

P2 SH=RBRIIR—LR—Y
UZa1—7ILUELR

P3 JhEsITiRS

P7 BEEHNSDBHSE

P8 ISR - NSV T 1 PIBTIR

C.g

cll)l #

5 ff
QLQL?S/\ b
T Mg e



FE=RR3IFE—EFEHLNS M LVBEZRELE U,
Fo. ABEBEOPRRCHZFT—AD— ) ZBENSRES LU TVWDARAY—NT 4>
EEE), ITICHIRERD S RTLAEEBALFE U,
COEOICHERENE TCEREUEE =Rz B5RRICE TV R—LAR—JEHLLLELE !
ANRMNE

$x 28 A o \L
New,
ST (S \\ Hom =W
\“w.Ra
MM E IR REUAVTRITE ge//é

+REE
L]
i TRt 2

‘%'5"’?34&5 "'.3”““'

SYUMNTFRST

ey
SEHRANERE - S e . =
BVY3IBREE : v ‘ BIRLT
LELA. 360° BguYn
BIAERDUTIX : : T¥EEI,
Word#z &
EBHMUEUA.

H F< HH LT e BB
000000000000000000000000000000000000000000000000000000000,
Ao bNcREd-Cael@mloT.

o ] T TR o
BE7Yy7T v R ‘im&wﬁm . BEY)y7T
HEROSES) : v BEOFHHENMN
(EFEBANZD) DMER—-212

M RFRICAY KT AVKT,

HD_\/ﬁiﬁﬁé =l R A CTER HNEEK-TABNERE, EECEN
afﬁflt-ﬂ}{?wﬂﬂi " ;
BEYVYJ T :

AL BRI AR )4
P SN 324
Eéﬂﬁﬁ:ij; r-aaaﬁ'n-p? ;U'LE"IH‘I."'t By

SFCEMGI R, GRRCHTNETT, FHTLIE TREXEGMEL 2T,

BEZVy7T
HEEIRONE N
BRITXI.

HEERU TV CRECIEMDANR) 2\ ERBON 2 1EHRZ 183,
- BB8%7 1)y 79 %E360E0ERT HEG CltstNDRBRZIRBRABR TE 2,
CIR—LAR=IH S EERRNEEFN TE Do

BERE. [RBEITITREL ERABIR—LR—-T] OEKITERLFE U,

ZHF—E, SESAU!

2?2 | No.100 Yofuen Public Relations Magazine



s s—L (0550 15H
D—KARYRERAE T T RYOEEHNFE IOS
DAV AREFEDRE(C K PIEE o fefesd. @b
FIEECE. ITRZHES UIMBEOMERY ZRIELE Ui,
HHIE., TOLEBREOORBRREBENERY ., BHTIE.
WEZFIE - 8B58EE - DS VI TV - BETF - Botias.
PR DOEEREREKD >TUVEREEF U, FEBRNTIE.
FEI—F—&EUT, 3A - mam@mI<Y - SN,
F—ALD—F—TlF. W& - AL —F—%ZRIFF U
L IIE, BBIERIODEBADD KWW —Z"
ERETVEEE, JIHE0BERICEBEETISEEXULWVLW—H
ERBIITTETCLEREEE U,

i —a

e

I - s
— I
! Fog e
i

s s—L [0)f590 KR E

#ﬁﬁmmfv4w1@%ﬁ%%%bﬁﬁ5\&QBI%
WAl 755 U, TSRS LT, B, BER. {IERS
AT REMmLE LTz,

F B3 EH BRI AEREEER CRAERE
ULTHELR [ESTO A BE [6)I|SEAFA S
BEAEE] F2EOEULELR,

i "é;";
HERSAD

0042

RERER [ECIUI IAD]EEN

Yofuen Public Relations Magazine No.100 | 3



wRiEEzAL—L ) BRo0

A HOBADDRNFIFB DRI A ERRITS
EUT2ER& N BENT T EREMTERLT

TFUC. SEEFHEIOT DA )LD ARREERERD =6

BOGHOEET D ENTEFBATUIED. T0BDREE

NOBICLESIPL—BRUVDAT ATV DBV Y

FUI,

BRESBAIGIC R . XA —VYIREDERIFEICE DT, M
MOHDI|BEEBZI T U, ZORZDEHIEZEDRTD
O&ER. FIABOBEHRDBEAREEENENY JLyyadn
JeZTHRF T UL,

wREEEAN—L 0 250

FOESNRIF. BICBRSBEWELSICTKRL., Bk
ST —LZEBRLHVEREEF U,
BRICIEFHHFIBRTADEI T L. TH—HMTIFITUZX
JAVU—PFIl—yarvsnNreagEnyyU sz
BULEARNUEEBIZEBENET,

4 | No.100 Yofuen Public Relations Magazine



hisktaat 7 >9
BEH@E?%?—EXt)@—@H\%EFE@&&%EJ
Zi DF - 5 HRIABEEOESEDBRVICESNET .
SEFFHIEBEORELUHC LTV BRAEEN
FEEEFHL. BS5FIL—Y 3V UEFEURRAIE
FLEBY RLE U, Fhtfe5EDEEOTANTE. D
BEH—EEBIULELR,
BRABEALTA -2ty I—TlF. FIEBEODE
th, FEETRETELTVET, KFTORSIC LA
BB PRBEEE LB RA S I UL BEDR S [/\O
D4V F—I5U—] ERELE LR,

s — [ A8 — A

N 13 #7505 1 L AR AR LE D=6, 1A
WA =D T 2Pl E R T UID, Kb ICAITIEESS
HT®H3108298 (KRl I #8 U M >TWeleEF Uz,

BYENTRU1—LbHY. ETAETHERLWLE
EFNTVF U,

BAIBTIED L D et DORB TR
BNBN—F v )UIRIT] BAFVNE U, 3BEHERTIE D).,
2BEERTIE TR, 1 BETFRRClR [E5) U, Sl
DIBADVDZEEHE UIGH S, HiBlFBAYT Z OEZDH
DBERZEFDEHEDLEZRESINFT U, Tz, FEY
JU—ATOEREEDFITICEDLWERBTVWE U,

Yofuen Public Relations Magazine No.100 | 5



T T R

pegxEms / \EUR—MSE-ST
BBAFVIREWF UL

T ERM OB S BEEDTS AT, HBEVBEEYE U,
Fo PIE. BELITECRERE T I AN\ USDFEREL. O
RIS B TOROTRY E L. SEERFHRIOF 9L
R DB THEBIEDRANEN -0, FIABDERSAELE U,
COBRANSEAZTENBEAYE LD, E—DRVREBICES
nE Lz, %
MTREBBAD CETARPEREE. SARAICE-BICIEBEN (s
UB5FEY. BULENSE#ENSE [BSB0EEEY. ETHERLL > Gk
feo | ETe<TADELVWEZWEEEF U,

wosmszEen & 15 X DIEEPT (80 2
SYFRSA D AT>TRE UL
PN FEFFEL 0T D A )L RARREAEHLABA LED
WA 1=, TEPARY MREEB>TVET,
ZORIPIRTTIN, BRETFEHICEBD, BT DI
20NW—FCHDNTSYF RSA TZTVE Uz, TAD
BETHERIEZIREL. BORBUETRSATITT>T
TR Ulc. SEEYDH TOTEICHAEDERNELOEN
Bonxlic,

aecetd Ad e ED
FITECEBETTRYIICLTVWDC E

/5\A:<Faﬁ73‘1’1%> [BB] LLSSETIN, THZTHERELE
BATL&DD. TEBRDP TR, FEDEDNRLRIRFERE
BUT [B] ODH#EZBEURRBBEEZEY . EE2ERZED
ZEZEBRICLTVET, ZO—2IC"BHOHBBZELUVFRTD
PTCERUSBARNBZZE D HUFET. ZULWTHIOBEDODI(CIE
FUONE<HNET, BEEBVYELZ Y. L BHUTIR
ERZ ORI FEDENERICHEDD L TEBEDFEVLSZRY . B
DBEBRONZEZBN TIEET D IEICBNIVET, REEEBRD
T, BEONFT—ZUL oD ETFOTRRDIEEFUFET, e,
TERVADOBMICAN, BERZFHDOIETH & Bl MRULIRY
EER
EKU<SBRBCHICHRBEERFRD. REBBEBMZEEV T 2(CHIE
U. ARZIBDHERINERZNEL T D FICIERESMRUEIRRL
BMZERELTCVWER T, TLTAIKY . SENRIRICE>TEN
BT ENHRD LD ICRBIFFAIRIEBZRFALTVE T, BIENES
BRIFNFEARBRBBEERULVERU D T EFELVWTT K1,
BEOVBARYFEN S, BRIFREILT | FEUBPDOTNST VR
DENICHBZ | COYYFPIVRBBECZ., #IETTEDREKAIIIC
LTWBZETHY ., FEBHENRPNICBEDEATHDHLEKLTY
EER

6 | No.100 Yofuen Public Relations Magazine



| [ZEERD S DHHIH T

108158, [F30 BRPEENHRIME] EBUTER
MIREEDERD - BEMMS TR IN D "KE - R
WERF—L"ZBE, V-7 (REBEDE IR
BEEHAEDNTDE) ([CDVT, SH&E 234D 4 DD
TI—TICH DN TR ZITOE LT

BERNORERTHAIOT DA )V ARRENRE LU
CEEBEL. HEZRVWGEHASEDBEZFALT
[BEtg2h. V—ZVIJ&ESHKRTEIT DN, BHERD
BRIEECTITONREERNBN R ZHE L E UTt.

SHBRHINFTTOMETRZAILI EZEN L. BRIYE
MERDE_EICEHTENI TEWVEBNET,

CHIEE. CREOE&KICF. HEIOF DIV
RRABHIENERDIEHD CRBEZBNFTUTHBIEFITH.
SEBECERECHIZLA ULSBBELWVEULET,

e a gy °
T

o I

EfsaXERX LI

118268, BRBR&®EREEALTNEGRLERY
EfEGXEM LHIfRZITOR Ul
SORFARESEALEL, BEULZEWVWDIEEDT.
FHEEBRDOMMNURED S 3 FERONINZEZNZN
#EUE LT, ShEROITDIERE. BYDHEZIRDP
(IHOADHESE. EEHIRDZANDIRIR ERRQIRGH
ZIE U SillfE7Z1TD T & T, EREMER BB
9 BHECEBEIBLDOMITHE. MERYGDIERERT
ZIETDILDEEURE, AHTEATEHND
BENSHIE UL,
SEODHSWIHZEZEBELCIRZREL. LW
BEHENBNENTED L SWMIBATOEZVNERL
F9,

Yofuen Public Relations Magazine No.100 | 7



k‘iﬁr We%dgf‘ 4 X $f 9A~11RB
O\ O (EENERs e =)

\ 9/ AT >T4 7
7Frj7//ﬂ7rlr-77 KS5>F 47
d #E *ﬁ G; bR AT EI A ED IR
il SR < B EINIE R R

& FEmOEE
HYEMR
HEMRT KB —B 0ZOMER2E

O0L'ON (P2/EEE

& FI2 0

S 2 LHERET KH —
T DER133

CEBHUNED TS0 E LT,

O hEsRBM <AETHEZZE>
=TSR

O =& - MR

IR
ot
o
P
db
i
W
#
an
&R
di
i
b
i
i
N
Pt
Hp
&
o
pul
Su
H
|
%)
N
Q@
o
%)
D
IS
n)|
A0
34
A
ot

TR RAPEAAS B RELED) (KR 22)
B O RIBEREERR (WEEED) (5H4%)
T SREUSFIER ERBI) (5852 %)
% SPIERTURYE NERBD)  (AB49)
| . BFIFRTURYE WERB])  (F5v20) M
p o b W E . SREREYIHBSREEIR GTEERTH)
L asat | T2 <4 % % % (FS11248)
| SHAY NEEBI) (=K 22)

TREUAFTFIEZR (RERBI([ER)) (HIFED14)
TREUBFIER (REREM (E5R)) (HFED28)
BNEIZWVUDDHRIEZR R EZRERE)

(BIFED 1 %)
ONSIREEFIZR (REXRED) (HFTE1R)

O #HoERlEED

BEo U — e (KE)
B\ NERIBINE U A T ) (FE)
WA T =)L iR— X (B=-/N\ED)

AN Z2RNZU A T )L (ZE=-/N\ED)

wodusnjoAmmm//:diy TN LOLZ-€92-9£40 131 &L 8BeE L LIA¥O

8 | No.100 Yofuen Public Relations Magazine




